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Founded in 2007, Beacon Economics, an LLC and 

certified Small Business Enterprise (SBE) with the 

state of California, is an independent research and 

consulting firm dedicated to delivering accurate, 

insightful, and objectively-based economic 

analysis. Leveraging unique proprietary models, 

vast databases, and sophisticated data processing, 

the company specializes in services like industry 

analysis, economic policy analysis, economic 

impact analysis, and real estate market analysis. 

Beacon Economics equips its clients with both 

the data and analysis required to understand the 

significance of on-the-ground realities and make 

informed business and policy decisions.

Learn more at www.BeaconEcon.com.



Commissioned By Christopher Street West

Christopher Street West (CSW), a 501(c)3 non-profit, organized the world’s first permitted parade 

advocating for gay rights on June 28, 1970 as a response to and in commemoration of the Stonewall 

Rebellion on Christopher Street in New York City the year prior. Since then, the organization has built a 

rich history as an active voice for the LGBTQ+ community across the Greater Los Angeles metropolitan 

area. Today, CSW continues to produce the LA Pride Parade and Festival every June in the City of West 

Hollywood and organizes a number of events throughout the year with non-profit, philanthropic, 

community, and corporate partners.

Special Thanks To

Estevan Montemayor, Christopher Street West; Madonna Cacciatore, Christopher Street West; Shayne 

Thomas, Christopher Street West; Jim Murphy, See Tickets; Matthew Vandewouwer, See Tickets; Jeff 

Consoletti, JJLA; Kristin Cook, West Hollywood Public Safety Department.

The contents of this report are based on information derived from carefully selected sources Beacon Economics believe are 
reasonable. We do not guarantee its accuracy or completeness and nothing in this document shall be construed to be a 
representation of such a guarantee.



EXECUTIVE SUMMARY
This report details the economic impact of the 2019 L.A. Pride Parade 

and Festival on the City of West Hollywood, the City of Los Angeles and 

Los Angeles County. 

Based on expenditure data from organizer Christopher Street West and a survey of event attendees, 

exhibitors and producers, the 2019 event generated $42.2 million in direct expenditures in Los Angeles 

County. Overall, the three-day event:
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2019 L.A. Pride - Economic Impact Summary

DIRECT

INDIRECT

INDUCED

TOTAL IMPACT $27,742,061

$4,569,700

$3,762,414

$19,409,948

OUTPUT

$14,723,888

$1,742,429

$1,332,644

$11,648,816

LABOR INCOME

397

34

19

344

EMPLOYMENT

Increased economic output in  
Los Angeles County by $74.7 million
Increased economic output in Los Angeles 

County by $74.7 million, of which $27.7 million 

was concentrated in West Hollywood and $18.2 

million in the City of Los Angeles

Increased labor income for workers in 
Los Angeles County by $33.1 million
Increased labor income for workers in Los 

Angeles County by $33.1 million, including 

$14.7 million in West Hollywood and $7.4 

million in the City of Los Angeles

Supported the annual equivalent of 
830 jobs in Los Angeles County
Supported the annual equivalent of 830 jobs 

in Los Angeles County, including 397 in West 

Hollywood and 191 in the City of Los Angeles

Estimated $2.5 million in tax revenue 
generated in Los Angeles County
Generated an estimated $2.5 million in tax 

revenue for local governments in Los Angeles 

County, including $896,100 in West Hollywood 

and $332,800 in the City of Los Angeles.
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ABOUT L.A. PRIDE
Christopher Street West organized the world’s first permitted parade 

advocating for gay rights on June 28, 1970, as a response to and in 

recognition of the 1969 Stonewall riots in New York. Since then, the 

nonprofit has been a voice for the lesbian, gay, bisexual, transgender and 

queer or questioning community in Greater Los Angeles. The organization 

produces the L.A. Pride Parade and Festival each June in West Hollywood. 

The 2019 Festival took place June 7-9 at West Hollywood Park.

Singer-songwriter Meghan Trainor and British 

electronic pop trio Years & Years headlined the 

the 2019 Festival. They were joined by Ashanti, 

Amara La Negra, Dej Loaf, Greyson Chance, Mnek, 

Pabllo Vittar and Ah-Mer-Ah-Su. The 2019 festival 

expanded onto Santa Monica Boulevard, with 

Pride on the Boulevard, a free block party with 

local performers.

Parade participants included Amazon, Bank of 

America, Coca-Cola, Delta Air Lines, Google, Hulu, 

the L.A. City Council, the L.A. Fire Department, the 

L.A. Police Department, the L.A. Kings, Microsoft, 

Netflix, PepsiCo, SpaceX, Tesla, UCLA, USC, United 

Airlines, Verizon, Warner Media and Wells Fargo.
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PARTICIPANTS
To estimate the local economic impact of L.A. Pride, Beacon Economics 

considered spending by all participants at the 2019 event:  

attendees, Christopher Street West, exhibitors and producers.
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Attendees were responsible 
for most of the economic 
impact. Beacon Economics 
administered an online survey 
to attendees in the weeks 
after the event, requesting 
spending data from their 
time in West Hollywood and 
elsewhere in L.A. County.

Christopher Street West’s 
extensive expenses included 
event-related expenditures 
such as equipment rental, 
security detail, safety, 
transportation, food and 
beverages, insurance, and 
labor. The group provided 
spending data for this study.

Expenditures by exhibitors 
and producers were also 
significant at the 2019 event. 
Like attendees, exhibitors and 
producers were surveyed after 
the event about their spending 
in the West Hollywood area. 
Their expenses included 
food and beverages, lodging, 
transportation and other goods 
purchased from the local 
economy. 

Attendees Christopher Street West Exhibitors and Producers
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ATTENDEE 
PROFILE
This year’s event attracted a diverse 

group of attendees. Just over half of 

ticket buyers were from Los Angeles 

County, while 31% came from outside 

Southern California and the state. 

The remainder came from elsewhere 

in Southern California. Ticket buyers 

tended to be relatively highly 

educated, with nearly 40% having a 

bachelor’s degree or higher.

Because of the large share of local 

attendees, just over half of 2019 L.A. 

Pride ticket buyers stayed at home 

during the event. Others stayed 

with friends, at local hotels or at an 

Airbnb. The City of Los Angeles was 

the most popular accommodation 

location for the event, accounting 

for 40% of overall accommodations. 

West Hollywood accounted for 18% of 

overall accommodations.
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Ticket Buyers by Residence

West Hollywood

Los Angeles

San Bernardino County

Other LA County

Outside California

Other California

Orange County

Riverside County

5% 10% 15% 20% 25% 30% 35% 40%0%
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Ticket Buyers by Education Ticket Buyers by Accommodation Type

OtherLess than HS diploma

Airbnb/Couch Surfing or similarHS diploma

Stayed with family/friendsBachelor degree

Hotel/MotelAssociate degree

Stayed at homeGraduate/professional degree
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Ticket Buyers by Age

Ticket Buyers by Accommodation Location

17 and under

18 to 24

65 or older

25 to 34

35 to 44

45 to 54

54 to 64

10% 20% 30% 40% 50%

Los Angeles

Other

Glendale

Long Beach

West Hollywood

Santa Monica

Beverly Hills

Burbank

Pasadena

10% 15% 20% 25% 30% 35% 40% 45%5%

0%

0%
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EXPENDITURES
As with any economic impact analysis, the first step 

of this study assesses all spending associated with 

2019 L.A. Pride. These expenditures form the basis of 

the study because they represent initial demand for 

goods and services in the local economy. In turn, this 

spending creates job opportunities for residents as 

local firms expand to meet the additional demand. 

Some if not much of the additional labor income 

associated with these jobs is then spent in the local 

economy, creating secondary impacts. The sum of 

expenditures by attendees, Christopher Street West, 

exhibitors and producers is used to determine the 

total economic impact of the event.
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Attendees
Two pieces of information are required to determine the direct expenditures made by attendees: the 

proportion of local (Los Angeles County) attendees and spending per person. Using ZIP codes from 

transaction records of 2019 ticket buyers, Beacon Economics determined attendees’ home cities and the 

number of tickets bought or handed out each day. Just over 51% of ticket purchases were from residents 

of Los Angeles County, with the rest from other parts of California, other states or other countries.
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Distinguishing between local 

and visiting attendees is key, 

because visiting attendees 

spend more on average than 

their local counterparts. Beacon 

Economics accounted for 

this distinction by using two 

spending patterns, local and 

visitor, based on its survey 

findings. As expected, visiting 

attendees did spend more 

on average than locals at the 

event and at nearby businesses 

and attractions, with much of 

the difference coming from 

accommodation costs. Many 

local attendees did not require 

lodging.

Survey respondents were 

specifically asked to exclude 

money spent on tickets, because 

revenue from ticket purchases 

would not necessarily be spent 

in Los Angeles County. Although 

some ticket revenue would have 

been used to produce the event, 

a portion might have been 
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paid to artists or other entities 

outside the Los Angeles County 

economy. Therefore, ticket 

revenue was omitted from the 

economic impact analysis.

Using total attendance 

figures (roughly 250,000), the 

proportion of local and visiting 

attendees, and the average daily 

expenditures by each group of 

attendees, Beacon Economics 

estimated total attendee 

expenditures before, during and 

after the 2019 event.1  In Los 

Angeles County, locals spent 

an estimated $10.0 million, 

while visiting attendees spent 

an estimated $29.2 million, for 

a total of $39.2 million. Of this, 

$18.8 million was spent in West 

Hollywood and $10.5 million 

was spent in Los Angeles.

Attendee Expenditures

1 The Los Angeles County Sheriff’s Department provided estimates of event attendance.

Category West Hollywood Los Angeles Los Angeles County

Accommodations $1,668,719 $4,041,521 $9,944,688

In-Festival Food & Beverage $2,241,237 $0 $2,241,237

In-Festival Retail $12,510,091 $0 $12,510,091

Entertainment $169,182 $1,008,239 $1,008,239

Outside Food & Beverage $1,050,367 $2,543,916 $6,259,635

Outside Retail $290,379 $703,277 $1,730,504

Transport $918,507 $2,224,560 $5,473,819

Total $18,848,481 $10,521,513 $39,168,213
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Christopher Street West
The organizer’s expenditures were a significant contributor to the regional and West Hollywood economy 

directly. Christopher Street West spent nearly $1.9 million in Los Angeles County, of which $120,340 was 

in West Hollywood and $1.2 million was in the City of Los Angeles. Expenses were for equipment rental, 

security, advertising, stages, sanitation, lighting, labor, site preparation and site cleanup, among others. 

As an example, Christopher Street West spent almost $200,000 on safety and security for the event and 

partnered with Verizon Wireless to provide a mobile cell tower roughly valued at $150,000. Because this 

report quantifies only the economic impact of the event on the local economy, expenditures outside 

Los Angeles County, such as fees paid to artists, were excluded. Yet to the extent that some of these 

excluded expenditures would have a local impact, Christopher Street West’s portion of the overall 

economic impact represents a conservative estimate.
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Exhibitors and 
Producers

Christopher Street West data showed 

that over 85% of the exhibitors and 

producers came from Los Angeles and 

fewer than 15% from outside the area. 

Beacon Economics surveyed exhibitors 

and producers to determine average 

spending by category.

Using dollars spent by category, 

the proportion of local and visiting 

exhibitors and producers, and the 

average daily expenditures of each 

group, Beacon Economics estimated 

spending in Los Angeles County by 

exhibitors and producers to be $1.1 

million. Of this, $441,100 was spent 

in West Hollywood and $325,800 was 

spent in the City of Los Angeles.
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Exhibitors and Producers Expenditures

Category West Hollywood Los Angeles Los Angeles County

Accommodations $170,451 $266,300 $760,602

In-Festival Food & Beverage $165,943 $0 $165,943

In-Festival Retail $70,769 $0 $70,769

Entertainment $1,243 $5,649 $5,649

Outside Food & Beverage $17,909 $28,796 $79,572

Outside Retail $1,794 $3,478 $7,724

Transport $13,018 $21,602 $57,561

Total $441,128 $325,825 $1,147,821

Analyzing expenditure data for each group that participated in or attended the 2019 event,  

Beacon Economics found that the event generated $42.2 million in spending in Los Angeles County, 

with $19.4 million of this in West Hollywood and $12.0 million in Los Angeles. 

$42.2M

$19.4M $12.0M

SPENDING IN  
LOS ANGELES COUNTY

SPENDING IN  
WEST HOLLYWOOD

SPENDING IN  
LOS ANGELES

Total Expenditures
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WEST 
HOLLYWOOD  

IMPACTS

In West Hollywood, 2019 L.A. Pride 

generated roughly $27.7 million in 

economic output. Of this, $19.4 million 

represented direct spending on the part 

of Christopher Street West, producers, 

exhibitors and attendees. An additional $3.8 

million was generated in the form of indirect 

spending, and $4.7 million was generated in 

the form of indirect spending.

The event supported the annual equivalent 

of 397 jobs in West Hollywood. That would 

represent 344 jobs directly working at the 

event or serving exhibitors, producers and 

attendees in the surrounding area, 19 jobs 

from indirect supply-chain labor and 34 jobs 

related to induced needs from individuals 

and household spending.

Over $14.7 million in labor income was also 

generated in West Hollywood, including 

$11.6 million from direct impacts, $1.3 

million from indirect impacts and $1.7 

million from induced impacts.
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2019 L.A. Pride also generated over 

$896,000 in tax revenue in West 

Hollywood. This came in the form 

of property, sales and other taxes 

generated by various spending 

connected to the event. 

West Hollywood Economic Impacts

West Hollywood Fiscal Impact

Tax Type Tax Revenue

Property $450,576

Sales $318,804

Other Taxes and Fees $126,679

Total $896,059

DIRECT

INDIRECT

INDUCED

TOTAL IMPACT $27,742,061

$4,569,700

$3,762,414

$19,409,948

OUTPUT

$14,723,888

$1,742,429

$1,332,644

$11,648,816

LABOR INCOME

397

34

19

344

EMPLOYMENT
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CITY OF  
LOS ANGELES IMPACTS
In the City of Los Angeles, 2019 

L.A. Pride generated roughly 

$18.2 million in economic 

output. Of this, $12.0 million 

represented direct spending on 

the part of Christopher Street 

West, producers, exhibitors and 

attendees. An additional $3.5 

million was generated in the form 

of indirect spending, and $2.7 

million was generated in the form 

of indirect spending.

The event supported the annual 

equivalent of 191 jobs in Los 

Angeles. That would represent 154 

jobs directly working at the event 

or serving exhibitors, producers 

and attendees in the surrounding 

area, 20 jobs from indirect supply-

chain labor and 18 jobs related to 

induced needs from individuals 

and household spending.

Some $7.4 million in labor income 

was also generated in the City of 

Los Angeles, including $5.1 million 

from direct impacts, $1.3 million 

from indirect impacts and $0.9 

million from induced impacts.
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2019 L.A. Pride also generated over 

$332,800 in tax revenue in the City 

of Los Angeles. This came in the 

form of property, sales and other 

taxes generated by various spending 

connected to the event.

City of Los Angeles Fiscal Impact

Tax Type Tax Revenue

Property $163,200

Sales $115,271

Other Taxes and Fees $54,366

Total $332,837

DIRECT

INDIRECT

INDUCED

TOTAL IMPACT $18,176,991

$2,703,916

$3,466,898

$12,006,177

OUTPUT

$7,365,884

$945,954

$1,349,744

$5,070,186

LABOR INCOME

191

18

20

154

EMPLOYMENT

City of Los Angeles Economic Impacts
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LOS ANGELES
COUNTY

IMPACTS

In Los Angeles County, 2019 L.A. Pride 

generated roughly $74.7 million in 

economic output. Of this, $42.2 million 

represented direct spending on the part 

of Christopher Street West, producers, 

exhibitors and attendees. An additional 

$14.6 million was generated in the form of 

indirect spending, while $17.8 million was 

generated in the form of indirect spending.

The event supported the annual equivalent 

of 191 jobs in Los Angeles County. That 

would represent 634 jobs directly working 

at the event or serving exhibitors, producers 

and attendees in the surrounding area, 79 

jobs from indirect supply-chain labor and 

117 jobs related to induced needs from 

individuals and household spending.

About $33.1 million in labor income 

was also generated Los Angeles County, 

including $21.4 million from direct impacts, 

$5.4 million from indirect impacts and $6.3 

million from induced impacts.
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2019 L.A. Pride also generated close 

to $2.5 million in tax revenue in Los 

Angeles County. This came in the 

form of property, sales and other 

taxes generated by various spending 

connected to the event.

Los Angeles County Economic Impacts

Los Angeles County Fiscal Impact

Tax Type Tax Revenue

Property $1,468,815

Sales $636,090

Other Taxes and Fees $354,529

Total $2,459,434

DIRECT

INDIRECT

INDUCED

TOTAL IMPACT $74,672,062

$17,817,449

$14,644,238

$42,210,375

OUTPUT

$33,098,352

$6,306,257

$5,425,394

$21,366,702

LABOR INCOME

830

117

79

634

EMPLOYMENT
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SOCIAL IMPACTS
The L.A. Pride Parade and Festival has impacts that go beyond 

the spending, jobs, wages and taxes that it generates every year. 

First and foremost, the event serves as Southern California’s largest 

annual gathering to celebrate the LGBTQ+ community. The annual 

gathering brings together the diverse community to reflect upon 

the progress made since the 1969 Stonewall riots, provide the 

community and its allies with resources to advance equality and 

provide a safe space to those on the LGBTQ+ spectrum. 
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Christopher Street West, the nonprofit that produces 

the L.A. Pride Parade and Festival, also organizes other 

pro-LGBTQ+ events and advocacy efforts throughout 

the year. The parade, which traditionally takes place on 

the Sunday of the weekend’s festivities, attracts many 

elected officials throughout Los Angeles County and 

shows that Christopher Street West has come a long 

way since organizing its first pride parade in Los Angeles 

in 1970. At that event, the L.A. Police Commission and 

other city entities put up many obstacles, including over 

$1.5 million in fees, to try to inhibit the march. 

In addition, Christopher Street West supports 

philanthropic efforts. The best known is the Casa del Sol 

joint project that provides affordable housing to low-

income income individuals with HIV/AIDS. The acquired 

property is managed by the AIDS Project Los Angeles, 

while Christopher Street West holds the mortgage and 

pays the mortgage interest. Another example are the 

scholarships that the group sponsors, including the USC 

GLASS Endowed Scholarship. Starting in 1990, with the 

help of GLASS, USC’s LGBT student group at that time, 

the scholarship fund helps self-identified LGBTQ+ USC 

students conduct and present research that seeks to 

advance the LGBTQ+ community’s standing in the world.  
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This report is based on an economic analysis 

technique known as input-output (I-O) analysis, 

which is a means of examining interindustry 

relationships within an economy. An I-O analysis 

captures all monetary market transactions among 

industries in a given time period, within a specified 

region. The results of the analysis allow for 

examinations of the effects of a change in one or 

several economic activities on an entire economy.

IMPLAN expands upon the traditional I-O 

approach to include transactions among 

industries and institutions, and among institutions 

themselves, thereby capturing all monetary market 

transactions in a given time period. This specific 

report makes use of the IMPLAN V3 model. For 

more information on the IMPLAN modeling 

process, visit IMPLAN.com.

Although IMPLAN provides an excellent framework 

for conducting impact analysis, Beacon Economics 

takes extra precautions to ensure model results 

are valid. Beacon Economics carefully leverages 

its decades of experience to tailor the model 

to the unique project driving each economic 

impact analysis. Procedures and assumptions are 

thoroughly and systematically inspected for validity 

and individual project appropriateness before any 

analysis is performed. 

Additionally, for many projects, Beacon Economics 

examines and includes a qualitative analysis of the 

substantial but often overlooked social impacts 

(for example, demographic, educational changes) 

generated by economic activity in a region, 

capturing a more complete picture of the total 

impact.

Input-Output Methodology & IMPLAN

APPENDIX
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Economic impact analyses require thorough 

data collection to ensure the credibility of the 

model results. For this analysis, Beacon Economics 

collaborated with Christopher Street West to craft 

objective and transparent exhibitor, producer and 

attendee surveys according to a rigorous set of 

professional and statistical standards that ensure data 

quality and integrity, as well as respondent anonymity. 

Survey results were then analyzed and tested for 

validity by Beacon Economics against a series of 

proprietary consumer spending-related datasets. 

Beacon Economics’ experience with conducting 

surveys of this nature, especially in regard to 

economic impact analysis research, is extensive 

and highly regarded by businesses and 

organizations across the state and nation. For 

specific examples and references, please visit our 

website at www.BeaconEcon.com.

Data Collection & Survey Standards
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The set of expenditures made by the producers and/or consumers of an 

event, activity or policy. These expenditures are applied to the industry 

multipliers in an IMPLAN model, which result in further, secondary 

expenditures (known as the indirect and induced effects). 

The amount of money buyers pay to sellers in exchange for goods or services.

The set of expenditures made by local industries on goods and services from 

other local industries as a result of the direct effects. This cycle of spending 

works its way through the supply chain until all money “leaks” from the local 

economy.

The set of expenditures made by local households on local goods and 

services as a result of increased labor income generated by the direct and 

indirect effects. 

A type of applied economic analysis that tracks the interdependence among 

various producing and consuming sectors of an economy.

A job in IMPLAN is equal to the annual average of monthly jobs in that 

industry (this is the same definition used by the U.S. Bureau of Labor Statistic 

and the U.S. Bureau of Economic Analysis, federal statistical agencies that 

provide authoritative U.S. economic data). Thus, one job lasting 12 months 

is equal to two jobs lasting six months each, which is equal to three jobs 

lasting four months each. A job can be either full time or part time.

Direct Effects/Impacts

Expenditures

Indirect Effects/Impacts

Induced Effects/Impacts

Input-Output Analysis

Jobs (Employment)

Glossary of Terms
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All forms of employment income, including employee compensation (wages 

and benefits) and proprietor income. 

Expenditures, income, resources or capital located outside the region 

of study. Because leakages do not affect local industries, they are not 

included in the economic impact results.

In simple terms, the phenomenon of final increased spending resulting 

from some initial amount of spending. 

The value of industry production. In IMPLAN, these are annual production 

estimates for the year of the data set and are in producer prices. For 

manufacturers, this is sales plus/minus changes in inventory. For service 

sectors, production is equal to sales. For retail and wholesale trade, output 

is equal to gross margin (not gross sales).

The entire economic impact of an event, activity, or policy, found by 

combining the direct, indirect, and induced impacts.

Tax revenue generated at the federal, state and local level. This is included 

in the total impact as government expenditures.

Labor Income

Leakages

Multiplier Effect

Output

Total Effect/Impact

Total Effect/Impact
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